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Running Out of Time in 04?

Rapid Results Can Help!

Our Rapid Results research platform provides a quick and easy way to obtain
fast feedback for product management questions, strategy decisions, or any
marketing research need that requires immediate answers.

Intended for brief qualitative or quantitative methodologies, studies go live within 24
hours, and results can be available within days.
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Product
'go/no-go’ decisions

US research component: 6 days
EU research component: 8 days
Japan research component: 9 days

Olson Research Team Leads

Change in
~ product
landscape

Global biopharmaceutical company required research to better
understand current and future market for Product X in three distinct
markets; assess current attitudes and practices, and identify the
greatest barriers to Product X use

Twenty eight 45-minute qualitative depth interviews with oncology
specialists, using local on-the-ground recruiting to ensure qualified,
high-quality respondents in each market: US, Italy, France and Japan
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