Client Satisfaction:
The Results Are In!

At the conclusion of each project, we invite our clients to complete a satisfaction survey.
This process enables us to keep a close watch on what Olson Research does well, and to
better understand where there are opportunities for growth. Both the compliments and the
constructive criticisms are shared with our fielding group so that we can celebrate our wins

and continually grow and refine our service offerings.

And as the latest data proves, we do a lot of celebrating!

On a scale of 1-7, with 1 being not at all satisfied and 7 being extremely

satisfied, our clients rated the following aspects of our partnership:

Accessibility &  Ability to Meet Courtesy & Knowledge & Final Overall Quality Likelyhood of
Responsiveness Requests & Offer Professionalism Expertise Deliverables of Service Future
Solutions Partnerships
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"The client services team
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initiatives for our team”

"The PM WAS FANTASTIC to work with on this project!! She was extremely responsive, buttonead-
up, flexible and detailed. The quality of the respondents was much better than most of the
recruits we get when working with other vendors AND they all showed up!"
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